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Analysis of Oyster Bay Wine in Germany
The Oyster Bay Wines is a wine company located at Marlborough in New Zealand. The wine company is best recognized for the Sauvignon Blanc wines it produces. Delegates, a relative’s business, founded it, and its first vintage was considered the most excellent Sauvignon Blanc at the Global Wines and Spirits Festival in 1991. Oyster Bay was among the first wineries in New Zealand to capitalize on the appeal of the floral, fragrant Marlborough type, and since then, it has become one of the country's most famous labels. The yearly unit output at Oyster Bay has risen to the millions. Oyster Bay wines were once primarily sold in the United Kingdom. However, sales in the U.S took over. America provided an approximately two-fifths total of Oyster Bay's worldwide sales in 2015, ranking it among the country's most well-known New Zealand brands.
Germany's economy is a well-developed public trading economy (Allen & Hall, 2020). It possessed Europe's most robust economy and the world's fourth-biggest nominal Gross Domestic Product and fifth-biggest Gross Domestic Product in the year 2016. Moreover, Germany is a European Union member and is recognized as one of its founder members. As a result, the country has an excellent record of trading surplus globally. In the same year, the country recorded the most significant surplus in the trade balance of net worth of $310,000,000,000.00. 
Germany's economy is Europe's most giant manufacturing powerhouse, which is much less prone to be impacted by the economic crisis (Young, 2020). It operates research projects with actual monetary output, recognizes itself as a unifying factor between recent college perspectives and business operational excellence enhancements, and creates a wealth of information with its research labs. The country is also highly rich in minerals such as coal, potash, salt, and forest products such as timber, contributing significantly to its economy.  Germany is the most popular trade show destination globally as it usually hosts almost two-thirds of the world's most important trade shows.
Upon achievement or undergoing the country's complicated regulatory requirements, tax laws, and regulatory situation, it is straightforward to do business in Germany. For both investments and new small businesses, Germany is a tremendously appealing market. Despite the significant weakening of external investment and the continuous global downturn and ensuing Eurozone catastrophe, the country remains a powerful attraction for business activities. The well, efficient infrastructure, extremely competent labor, a favorable community climate, a secure judicial system, and a proven track record of international research and innovation underpin its vast, diverse economy. Germany also imports many products from other countries, making it suitable for the Oyster Bay Wines to do business in the country. The government has diverged trading partners globally, making Germany a magnetic goal for many companies. The country has a well-developed communication system covering telephones that uses communication technologies, specifically optic fiber technology, many tv and radio stations, which are additional advantages of carrying out business. In addition, a significant percentage of Germans have the opportunity of accessing the internet.
Germany has a democratic government with a confederate parliamentary republic in the federal judicial power laid on the Bundestag and the Bundesrat. The Bundestag is the country's parliament, while Bundesrat is a body that represents the German regional states( Zohlnhöfer & Tosun, 2018).  The government is divided into three main branches: the executive, judicial, and legislative branches. The executive comprises the president and the federal cabinets.  The legislature is made up of the federal constitutional court, which is in charge of supreme court rulings. Legislation is the responsibility of the Bundestag and Bundesrat, and these two combined form the Legislative. The president is the head of state, and the chancellor is the head of government. Germany's economic freedom score is 72.5, making it the 29th most prosperous and most powerful economy in the Index for 2021. However, its actual ranking had dropped by 1.0 points, owing to a reduction in administrative efficacy.
The German government regulates trade and businesses through the German Trade Regulations Act that is availed in the country's constitution. The act provides the domestic trade laws for the country's citizens and foreign trade laws for foreigners who wish to do business in the country. Foreign trade law refers to the rules that govern international commerce. The National Commission of economy and power may examine whether a foreign buyer's acquisition of a domestic company influences public affairs or safety. Additionally, regulation of business and trade in the country is also made using the European Union Trade act since it is a founder member state of the union (Eriksson et al. 2019). The regulations that govern the trade, especially in the European Union, are prone to changes usually put in practice upon amendment.
Several rules and regulations are availed in the German constitution that governs the sale, Importation, and consumption of alcohol and alcoholic products, in this case, wine.  Firstly, to participate in the alcohol business, one must ensure that he or she obtains certification from the government that legalizes the business activity in the country. Secondly, the sale of alcohol and its products to children under 16 years is not allowed in the country. Throughout Germany, the drinking age is 16, although children have to attain 18 years to consume alcohol. Therefore, alcoholic beverages such as wine must not be sold to children or adolescents, and the government does not tolerate their consumption. Thirdly, drinking alcohol in public is expected as well as legal. However, there are no strict regulations on public alcohol consumption. In some workplaces, such as gardens, drinking alcohol is allowed but to a limited amount and only drinks containing a small percentage of alcohol.
Geographically, Germany is located in Central Europe. The country lies between the Baltic Sea and the North Sea in the northern region and the Alps towards the south. The state covers an area of approximately three hundred and fifty-seven thousand and twenty-two square kilometers. The country is divided into sixteen constituent states. Berlin is the capital city of Germany and the country's biggest city, while Frankfurt is its financial center; the Ruhr is the country's largest metropolitan area.
According to UN estimates, Germany's population in 2020 was 83,783,942 people by mid-year. Germany is ranked 19th in the world in terms of population. Urbanization accounts for 76.3 percent of the population. Germany's median age is 45.7 years. The most populated city in Germany is Berlin, with over 3.4 million people. The average life expectancy rate remains at 81 years.
Traditionally drinking alcohol forms a more significant part of the German culture. Many people in Germany enjoy taking wine or beer regularly. On Good Friday and other holidays such as All Saints' Day, public parties are outlawed nationwide. Purchasing alcohol is still possible during these times. The quantity of wine imported by Germany is regulated by the import laws, especially when it is commercial.
As a developed country, Germany provides several opportunities for wine exporters, such as The Oyster Bay Wine company, who would wish to supply wines in the country. Firstly, the government can interact with other members of the European Union trade block, such as France, Belgium, and Italy. Secondly, fragrant wines are gaining popularity in the country, creating supply opportunities for wine exporters. The third opportunity is the trending demand for sustainability and authenticity as a way of protecting the environment. Thus, the government is in excellent order for ecological and natural wine. Furthermore, youthful consumers place a higher value on wines that are produced sustainably.
Exporting wine to Germany has quite a several challenges to the exporters, just like in other countries. First, the Oyster Wines Bay company has to meet both the legal and non-legal requirements of the German government. The regulations are complex, including tax laws and regulatory situations (Gomez, 2016). Secondly, the company would face stiff competition from other wine suppliers to Germany, such as France, Spain, and Italy (Messina, 2019). Thirdly, the country mixes different wines. Thus they easily switch suppliers more quickly and reduces their reliance on specific sources. Finally, blending poses a threat to established bulk wine suppliers for private brands.
Oyster Bay can adopt various strategies to ensure maximum exploitation of the available opportunities. The company can provide constant supplies to the country to interact also with the other countries that trade with Germany. Production and supply of aromatic wines to Germany could ensure maximum supply mainly to the demanding population. Providing output of pure organic wine and using decomposable package materials would aid in ensuring sustainable supplies.
To overcome the challenges, the company can acquire the regulations for importing to Germany and work on them before doing the business.  Maintaining high-quality production and convenient pricing might help in overcoming competition from other suppliers. The company should always try as much as possible to develop new varieties of wines to meet the requirements of wine blenders in Germany to avoid declination of supplies.
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